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Survey Details 
 Survey Period:  November 2 – 15, 2011  (14 days) 

 Invitations:   

 Survey invitation was emailed to approximately 204 

addresses via SurveyMonkey 

 Email list includes: 

 CDS Group Members 

 Friends of CDS 

 Professionals who have asked to be added to the list – 

they may or may not attend meetings 

 Incentive:   

 Participants were asked to complete a 5-7min survey 

regarding their experiences with the Cin-Day Seniors 

Networking group.  At the conclusion of the survey, 

they could be entered into a drawing for a $25 Kroger 

gift card 

 Response Rate:    

 14% completion rate ~ 29 completed surveys 

 4 Non-Attending completed surveys 
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Non-Attending:   
Reasons for Not Attending Meetings 
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General Ratings 

(Avg) 
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General Ratings 

(Details) 
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Enrichment Ratings 

(Avg) 
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Enrichment Ratings 

(Details) 
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Communication Ratings 

(Avg) 
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Communication Ratings 

(Details) 
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Meeting Frequency 

Improving Your Networking Experience Survey 10 



Worth Your Time 
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Expectations 
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Likelihood to Recommend 
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CDS Events 
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CDS Fees 
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Speaker Recommendations 
• I would love to see more motivational speakers and speakers that address the stats on the 

aging demographic with possibly some info around generational buying patterns/decision 

making processes. 

• Maybe a motivational speaker. 

• Speakers who are knowledgeable about pending healthcare  legislation, ACO's, changes in 

Medicare and Medicaid and other current industry topics. 

• Baby Boomer generation - expectations, motivations, retirement community perceptions, 

health-care views. 

• Focus on changing trends in all aspects of sr. care. 

• Therapist would be interesting to hear from or physicians. 

• I'd love to see someone present effective marketing strategies for older adults, in other words, 

how to help older adults recognize the quality and value of services that would benefit them, 

and distinguish those from companies that prey on vulnerable older adults. 

• It would be nice to see more on COA as far as their guideline and regulations with Medicaid 

and also hearing from a SW at a local hospital on the ins and outs of marketing.  What works 

what doesn't. 

General Comments 
• Cin Day is a very well run group. It would be great to attract more long term care 

professionals, but I'm not sure how. 

• I really enjoy the group and have made good contacts and friends. 

• Have maybe one or two meetings a year where you either have speed networking or 

some activity where you get to talk to everyone during the activity. 

• It would be ideal if this group could somehow develop a preferred vendor status for its 

organizations or link  organizations together to provide a continuum of care services for 

areas. 

• Another group I was a part of did a drawing of business cards monthly at meetings and 

gave the chosen company a quick  5 minute commercial at the following meeting. If a 

company was drawn twice they drew again. This ensured that alot of members had an 

opportunity to speak to the group about their company/services. 

• More networking opportunities/exercises/games. 

• Have other sites to host meetings. 

• Needs to recruit more senior living communities.  Seems like it is being taken over by 

home health agencies and hospice companies. 
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Appendix 
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Attendees:  Demographics 
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Attendees:  Demographics 


